ABSTRACT -This paper aims to establish a discussion of the relationship between users x newspapers in cyberspace or, more specifically, in a Computer Mediated Communication Tool (CMC), the social networking site (SNS) Facebook. To establish the discussion proposed, this paper broke for exploration of interactions between users of Facebook and a newspaper of national expression, the Folha de São Paulo (FSP), through methodological procedures advocated by Grounded Theory (TF). Thus, there was the manual collection of a news report published by FSP on Facebook and of the 207 comments that followed. The analysis and systematization of data served to consolidate the intended debate and the social changes that shift the journalism position as the organizer legitimate of human experience. Keywords: Grounded Theory. Social networking. Cyberspace. Webjournalism.
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METHODOLOGICAL INTRODUCTION: AN APPROACH TO THE FIELD
The objective of this article is to investigate interactions between users of a social network site (SNS) 1 and a journalistic channel of communication. In order to do so, the grounded theory approach (GT) has been used, since it has proved to be effective in the recent advances of social research into cyberspace. According to Recuero (2011) , GT is " [...] particularly interesting for the data obtained in a field in which there is a multitude of data for collection, and yet a very small theoretical body, as is the case with cyberspace phenomena" (p.87).
Suggested by Glasser and Strauss in their work The Discovery of Grounded Theory, from 1967, GT aims at systematic data gathering that allows the researcher to constantly compare and analyze the data obtained. In this way, the method ensures the centrality of the researcher during the research process since it is through their subjective perception that the data should be extracted and signified.
In short, it can be argued that the GT's main characteristic lies on the fact that it subverts the traditional scientific order. According to its approach, " [...] it is the field and its observation which will provide hypotheses and help define the problem and build the theorization.
The data, thus, act in a fundamental way in the process " (RECUERO, 2011, p.84) .
Having established that, this study will not be initiated by introducing a theoretical framework alienated to the field work. On the contrary, it will begin by presenting and exploring the environment from which data is extracted, which also represents the conceptual universe surrounding the object to be observed, ensuring its contextualization.
Therefore, this article is going to be focused on observation, systematization and analysis of data collected from the research object selected. There is no intention of imposing any type of generalization regarding the relationships among Facebook users and the media. All the observations hereafter drawn rely solely on the corpus of analysis and, thus, do not necessarily represent the predominant nature of the interactions among users and the selected media.
Aside from these reservations, it should be observed that the article will analyze data collected from a popular social network site, Facebook, or, more specifically a piece published by the newspaper Folha de São Paulo (FSP), from the 30 th of January 2012, in its profile 2 on the system. It should be stressed that the exposure of only one publication accounts for space limitations, however, it can be highlighted that the article selected is part of a corpus comprised of 50 FSP publications, all extracted during the months between January and September 2012. These posts 3 are part of the corpus of a broader study which will gather the analysis of each one of the 50 publications in order to deepen the discussion carried out in this present work. , but mainly due to its vanguard nature within cyberspace being the first national media outlet to launch a news site in real time, in 1995.
Fifteen years later, Folha would be one of the first newspapers to join Facebook. Currently, the importance of the FSP page in the system can be measured by the large number of "likes" received, which exceed 1 million, and by estimating the reverberations 10 of its contents, about 155,433 interactions recorded.
It should be noted that, since the selected interactions are from a CMC tool, the specific characteristics of cyberspace environment and its influence on the relationships within the network cannot be ignored.
Thus, as suggested by the analysis method adopted, the connections and theoretical approaches will be made following the dictates y of the observation and systematization of the corpus. Therefore, it should be emphasized that the immersion in the field was the first step of this research, followed by the collection, organization and discussion of the universe revealed through the data. However, this research was not started without a preconceived notion since the objective of the work was previously determined, prior to the understanding of the relationship user x newspaper in an SNS. That being said, the following section will consider the presentation and systematization of data. probably induces a more detailed exploration of the fact. However, the content of the FSP page is restricted and exclusive to subscribers of the newspaper. Thus, it can be argued that the publication of the newspaper on Facebook seems to work as a synthesis able to instigate readers not to merely follow the link which leads to the website Folha.com , but, due to its restriction of access to content, to become subscribers of the newspaper. The second dimension, namely, the image (picture of the note), is the journalistic information itself. It is understood, therefore, that the subject explored by the article is the very existence of the note given that its author is a survivor of the tragedy at the Kiss Nightclub. The relevance of the note presented is not, therefore, linked to its content, but essentially to the authorship and to the circumstances in which it was drafted.
Finally, the third basic element of the analyzed publication, that is, the interactions, proved to be the most fruitful aspect for the purposes of this study. As shown in Figure 2 , the post ledto 71 shares (others users shared the content on their own pages in the system), 372 likes and a total of 207 comments. These particular 207
comments will be at the core of the discussion proposed next, because they represent more clearly the content and the type of interaction that is established between news material for a consolidated media channel (FSP) and the users of the SNS Facebook.
Prior to the analysis and the systematization of data, it should be noted that, with the recent incorporation of SNSs to the routine of the major media outlets and, consequently, the complex process of production, distribution and circulation of news -journalists began to look for ways to familiarize themselves with the environment and the processes which shape the social networking sites (ZAGO, 2011; TEIXEIRA, 2011) . The main aspect to be considered in the context of SNSs is that the performance of users has significant impact on the dissemination of information, for "spreading the news and reading the news content depend directly on the activity of these interconnected anonymous users" (Bastos; ZAGO 2013, p.118) . Thus, when using social networks to deliver their news, newspapers not only provide access to their content but also enable the contribution of other users to pass on the material (ZAGO, 2011), be it through shares, or through likes and / or comments about the events. Given this reality, users of SNSs become (co) responsible for the spread of information (JENKINS; FORD, GREEN, 2013) both within the source system, and beyond, in other environments. As Bastos and Zago (2013) indicated, [...] The activities of users who "like" or "re-tweet" particular news enable the content to be displayed to the contacts of those users. This replication raises the visibility to the news, which receives more attention and a wider audience, reflected in terms of the number of readings and accesses (p.119).
In this way, it can be argued that the participatory and collaborative nature (LÉVY; Lemos, 2010) of SNSs promotes the distribution of information between users, networks and subnets in a ripple effect (RECUERO, 2009), i.e., the contents are disseminated in a "viral" manner, from one group to another. In the light of the influence
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of SNSs on contemporary journalistic activity, recent studies have analyzed with some frequency the relationship between journalism and social networking sites (Bruno, 2011; BRUNS; HIGHFIELD 2012; ZAGO, 2011; Dalmaso 2012; TEIXEIRA, 2011; HERMIDA 2012; JR, 2013; VIS 2012 , PRIMO, 2011 . However, much of the research focuses on the type of journalistic content shared or on the subject of social networks, which through the SNSs, blogs, forums etc.., provide 
ASSESSMENT AND ORGANIZATION OF COLLECTED DATA
After an initial observation of the 207 comments collected, due to the methodological orientation adopted, it was necessary to systematize / categorize them according to the content presented.
Thus, similarities in selected comments were drawn by analyzing what was said by the users and the manner in which it was expressed. Such analysis resulted in a classification that can be observed in Table 1 . It should be explained that the sum of the number of occurrences of the categories shown in Table 1 exceeds the total of 207 comments since some are allocated to more than one category.
The content of the messages and the attitude assumed by the users through their speeches, led, as indicated, to the distinction of 7
Nature of Comments Occurrence
Criticism of the newspaper and / or news reporting 61
Support for the newspaper and / or legitimacy of the news 04
Criticism among users 84
Collaboration 12
Solidarity 38
Satire 11
Others 09
Mabel Oliveira Teixeira categories, namely: (1) criticism of the newspaper and / or news reporting, (2) support for the newspaper and / or legitimacy of news, (3) criticism among users, (4) collaboration, (5) solidarity, (6) satire, and (7) others. The first category to be described will be the one with the highest number of occurrences, that is, user criticisms. There were 84 comments focused on the depreciation of another comment and / or its author. It is important to stress that comments are displayed by the Facebook system itself, immediately below the original publication, following the chronological order of their publications.
The system also allows each user to receive a notification when a new comment is added to a topic with which they have already interacted and / or when another user mentioned it in a post. 
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According to Recuero (2012) , it is exactly this type of conversation which represents the primary form of computermediated communication (CMC), which in turn is a product of social appropriation of CMC tools such as SNSs. The appropriation is, thus, the result of resignifications assigned by actors when they make such tools relevant in their daily lives. Therefore, CMC, [...] comprises conversational practices marked by exchanges between social actors. Its features derive, hence, also from the appropriation of digital tools such as conversational environments. Examining these conversations is essential to understand the changes in language and social groups which emerge in these spaces (RECUERO 2012, p.27 ).
That being said, this section will analyze the first comment In agreement with the observations of Lemos and Lévy, the third category extracted from the analyzed comments was the messages of solidarity. In this group were gathered comments whose contents revolve around the expression of feelings of shock and sympathy for the situation of the author of the note, the victims' families and / or the occurrence of the tragedy. It is noteworthy that, out of the 38 representatives of Mabel Oliveira Teixeira this category, the majority aims at conveying messages of hope to the families and survivors of the tragedy, as can be seen in Figure 4 . These messages show the atmosphere of public outcry that has been extended to cyberspace and consequently to social networking sites. 
The fifth category to be mentioned consists of comments of support or legitimacy of the factual news. This category draws particular attention by showing a position assumed by the users through which they take upon themselves the power / knowledge of what should be considered news and the boundaries between newsworthy and nonnewsworthy facts. In the following example, Figure 6 , it is seen that the user understands their interest in the condition of the victims of the fire as a legitimizing factor to the publication and nomination of the story as a piece of news. Prior to that, it is necessary to submit the reorganization of categories, which following a second consideration, were divided into groups that differ in the dynamics of interaction. The result can be appreciated, briefly, by observing Table 2 : The distribution of categories, as suggested by Table 2 , is relevant since it indicates which categories consist of comments aimed, particularly, at the newspaper or at the content published by it. It is believed, therefore, that the 65 comments directed at FSP prove to be more useful data for the understanding of the relationship between user x newspaper. Thus, the following section will discuss the data indicated and the theoretical contextualization needed for the recognition of the phenomenon that may be gradually changing the relationship of "social network" users with journalism.
ARGUING WITH THE DATA: THE INTERACTION USER x NEWSPAPER
With the emergence of the CMC tools and especially of cyberspace, there was a gradual democratization of speech spaces and, at the same time, the increasing establishment of spaces consisting of a continuous flow of information exchange between people connected, such as the SNSs (Lévy, 1999; Lemos, 2004) . Such tools change the processes of communication, production, creation and circulation of goods and services at the beginning of XXI century, resulting in a new configuration of the entire cultural system (Lemos, 2005) . A key feature of this new format is, according to Lemos, the rupture of the emission pole, factor which directly affects the journalistic sphere since, on the web, users can become " [...] an information producer (a journalist in the essential sense of the word), a journalist of themselves, but also all that is possible to witness with smartphones, laptop or palm at hand." LÉVY 2010, p.82 
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Thus, when observing the group of comments directed at interacting with the newspaper, the chasm between the number of comments aimed at legitimizing the news report of FSP (04) (TRAQUINA, 2005 (TRAQUINA, , 2008 . However, such monopoly can only be sustained through the social legitimacy of journalism as an "organizer" activity of the informational chaos and of the human experience itself (Schudson, 1988 (Schudson, , 1995 . The comments made indicate the sense of uncertainty from the users in relation to the ability of the "specialized agents" to filter the events which should be delivered as a piece of news. It is known that, over the historical process, the understanding of what is or is not news has changed due to social and cultural changes in a given community (PEN, 2006) . Nevertheless, from its consolidation as a professional field, in the late nineteenth century, threats to the privileged role of journalism have been rare. Journalism held not only the knowledge, but also the necessary means for production and distribution of information (O'Boyle, 1968; TRAQUINA 2005) .
Currently, one can no longer consider the public/reader as a mere receiver of information produced by large media outlets.
In addition to the easy access to alternative content and to the possibility to create, edit and publish the information they want, the "public" today feels comfortable to take the position of the critic of the news content, filtering and setting limits to the role of journalism.
The example below ( Figure 9 ) makes it evident that users of SNSs appear to have awareness of their bargaining power over traditional media outlets. If, in the cultural system of MMC, society needed journalism to get to know its own reality (PEN, 2006) , today, with the CMC tools, journalism has become just one of many other sources of information. The aggressive tone of the users -observed, especially, in the criticism of the newspaper category -seems to point to a sense of "competitiveness" between users and journalistic media in the network. The observation of such behavior leads to the conclusion that this "aggression" is, roughly, an expression of the recent taking over of the emission pole and, at the same time, a provocation to those who for so long were "immune" to review and / or contestation of the public. It should be noted that, once done and materialized on According to Recuero (2009) , the discussion concerning journalistic activity includes, nowadays, the recognition and discussion of journalists attitudes towards social networking sites which, the author indicates, can produce, filter and reverberate information based on specific perceptions of its members. Thus, the author highlights that networks can be complementary in journalism, as in the role of gatewaching. Networks can, thus, operate with a dual informational role defined by the relationship between social networks and news content published in CMC tools, that is: as sources, as filters or as the space for the reverberation of the information.
The analysis of the comments originating from the interaction user x newspaper, presented here seems, in turn, to provide clues to the investigation of social networks as a form of critical surveillance of the mediums of communication and the journalistic products.
It is said thereby that users, in exercising their power of speech within the SNS, are, according to examples extracted from the corpus, acting somehow as the ombudsman of journalistic activity linked to the network. If this is confirmed by future studies, the role of ombudsman 18 can also be understood not only as the third informational role of social networks, but as a strong evidence that the typical user x newspaper relationship is being transformed, mainly due tothe rupture of the emission pole (Lemos, 2004) and the subsequent dissipation of the power of speech (GOMES, 2000) .
It is noteworthy that the evidence presented here cannot be The disparity between the number of comments intended to legitimize and the number of comments intended to criticize seems to point to the distress of the traditional relationship newspaper x user or at least to some changes in the public positioning and behavior formerly set by users from the network on their environments of exchange.
It can be said that, in the information era , what is seen is the consolidation of a "post-media system" supported by "a 
non-pyramidal logic [as in the era of MMC], but with a more matrixtype or asymmetric structure, in which multiple actors are part of the communication process " (Cádima, 2012, p.237) . This new system, [...] [...] appeals, in fact, to a new type of journalism which is highly collaborative, asymmetrical -between sources, journalists and producers -but whose hybridism must necessarily reject the compromise engineering that have shackled the media, returning them now to the social experience, to folksonomies, to the network culture and to new emerging forms of producing, editing and distributing information, which is already an irreversible reality (CÁDIMA, 2012, p.251) .
It is seen from the results obtained by the analysis and their cross-checking with the references given that the post-media citizen does not accept, at least not without reluctance, the vertically integrated hierarchies to journalism that guaranteed some immunity to questioning and criticism. The current public of journalism is increasingly familiarized with the horizontal aspects of the relations, has come to be -as a grounded institution -potentially monitored by the cyber social networking and confronted by the flow of information they produce, edit and articulate through the CMC tools.
NOTES
1 We consider social networking sites the digital tools which provide the construction of a profile or persona that present the individual in the network, the publication of the social network of each user of the system and, finally, the interaction between the actors (BOYD; ELLISON 2007) . Contrary to what many believe, SNSs do not consist of the social network itself; they are just systems supporting the actors and connections of which the network is constituted (RECUERO, 2009 7 Flash mobs are instant gatherings of people in a particular place previously determined to perform some unusual action, and quickly disperse. The actions are usually organized through the exchange of messages over the Internet.
8 Experian Hitwise is the leading global digital intelligence tool for Experian Marketing Services.
9 According to figures released by the group Folha and audited by Instituto Verificador de Circulação (IVC) in October 2012, Folha is the Brazilian newspaper with the largest production and circulation among the publications of general interest. Data are available on the Folha website (www.folha.uol.com.br/institucional).
10 On Facebook there is an indicator called the "talking about this." This is intended to indicate how much a user and their contents are "discussed" through the rest of the network. The metric that comprises such indicator takes into account any story (post) on Facebook involving the brand or the profile in question. Anything that is shared in another person's wall is considered.
11 The system of Facebook allows its users to create lists or groups of people and share their publications restricted to one of these groups
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or publicly, making the content accessible to any user of the site.
12 The system of Facebook allows its users to create lists or groups of people and share their publications restricted to one of these groups or publicly, making the content accessible to any user of the site.
13 External links are links that lead to any material stored outside the system in which it was published.
14 Emoticons are paralinguistic forms of communication which are designed by a sequence of typefaces, such as: :), or ^ -^, and also an image that conveys the psychological emotional state of those who employs them. The word derives from the junction of the terms emotion + icon.
15 According to Raquel Recuero (2009) , Social Capital is the set of features of a certain group that can be enjoyed by all members of the group, even if individually, and that is based on reciprocity. It is embedded in social relations and is determined by their contents. Also according to that author, SNSs are able to build and facilitate the emergence of types of capital that are not easily accessible to social actors in an offline space.
16 It is worth noting that when talking about collaboration one does not necessarily mean a positive action. Thus, it is considered as collaborative behavior that which adds and / or corrects, clarifies information regardless of the tone that the message assumes within the context.
17
The so-called News Feed -the center column of the homepage of every Facebook user -is a constantly updated list of history of people and pages that each user follows. The stories include status updates, photos, videos, links, activity in applications and options "like".
18 Ombudsman is the name given to the professional who, when hired by a media outlet, criticizes, exposes weaknesses and points out the mistakes made by the company and its professionals. He may also suggest changes and point out possible solutions to the problems identified. By the nature of their work, the ombudsman has pre-fixed employment contract and thus can act with total freedom.
